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E MALE PEACOCK 


Menswear: Spring 2005 


show at the Piers is any 

indication, the male 
peacock will emerge for 
spring. Vivid high definition 
colors, athletic, wear ethnic 
details, updated denim 
looks, clean lines, and 
prepster references added to 
a multitude of re-colored 
plaids and stripes that are 
sure to bring out the hidden 
fashionista in every man. 


GOIN 
UND 


f the recent Collective 


Intimate Appare 


ashion has shifted from 

a liberal view to a more 

conservative one, in 
tandem with the nation’s 
increasing shift to conserva- 
tism. In the fashion world, 
this translates to longer hem- 
lines, looser more mannish 
silhouettes and closed-toed 
pumps in lieu of stray py 
sandals. Covered up and 
ladylike is in; risqu*, exposed 





RCOVER 


From RTW to stylish acces- 

sories, the Collective has it 

all. Check out the following 
resources. 


TRICOTS ST. RAPHAEL: 
Great looking polo shirts in 
delicious two-tone sorbet 
shades in mercerized cotton 
pique vie for attention with 
preppy plaid and striped 
seersucker 100% cotton 


continued on page 2 


dressing is out. Styles influ- 
enced by the ’30s have taken 
over as fashion’s leading 
looks. Gucci’s overt sexuality 
is out of favor, replaced by 
conservative knee-grazing 
styles: An observation was 
made by one husband in a 
fashion publication that he 
was fed up with the abun- 
dance of overexposed females 


continued on page 5 








AMERICAN ESSENTIALS 
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shirtings. Also eye-catching 
are the linen floral print 
shirts and linen/cotton 
space dyed sweaters. 


BARBOUR: 

A mainstay collection for the 
country set, this season 
offers a range of flyweight 
nylon quilted jackets and 
vests and a chic windproof 
reversible tartan golf jacket 
available in soft neutral 
tones. Tattersall cotton shirts 
round out a strong collec- 
tion. 


TORI RICHARD: 

It’s a lively color story at 
this Honolulu-based sports- 
wear company. Colors like 
kiwi, melon, turquoise, 
maraschino and berry liven 
up a group of separates in 
pure silk. Interesting con- 
versational and retro print 
camp shirts are also refresh- 
ing in 100% silk argyle, 
ottoman, twill, seersucker or 
in soft cotton lawn. 


ANDEAN: 

One-stop shopping for luxu- 
rious superfine alpaca 
sweaters. One must-have for 
spring — the classic 
crewneck sweatshirt with 
V-insert, available in bright 
and soft shades of shrimp, 
teal, coral, emerald, Nile, 
and more. 


AMERICAN ESSENTIALS: 
This extensive collection 
focuses on casually elegant 
active wear in stretch pima 
cottons, pigment dyed cot- 
ton, diagonal fleece and 
silk/cotton jersey. Check out 
the sporty chic look of bicol- 
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ored cotton/Lycra henley 
shirts or the relaxed walk 
shorts and windbreaker in 
shades of maple, cinnamon, 
coffee bean, navy, black and 
white from the sport group. 
Also terrific — from the 
lounge group come the silk 
blend jersey separates with 
a fabulous hand. Colors are 
navy, mist, cream, black. 


BERETTA: 

Understated Italian elegance 
in a collection aimed at the 
outdoorsman. Having it 
both ways for town or travel 
are the pure cotton gabar- 
dine jackets with leather or 
quilting details and patch 
pockets in terrific muted 
shades. Beretta’s vest and 
barn jacket comes in a Teflon 
treated super microfiber. 
Also noteworthy, the revers- 
ible crewneck and the re- 
versible zipped sweatshirt 
in double jersey detailed 
with Beretta’s insignia. 


TUNDRA: 

Bar none, here are some of 
the finest looking cotton 
blend sweaters. Choices are 
cardigan, polo, or crew neck 
styles in a variety of colorful 
spice toned twist patterns — 
the spun silk retro ‘50s 
inspired print short sleeved 
shirts will appeal to the 
young urban hipster. Colors 
are gold, ivory, chutney, 
linen, black. 


INDIGO PALMS DENIM CO.: 
The source for butter soft 
suede shirts in lime, mus- 
tard, navy, or beige. Also hot 
are the cotton/linen five- 
pocket shorts and slacks and 
the patch pocket linen shirts 
in sorbet colors. 





BLUE DUCK: 

This is the resource for very 
lightweight leathers suitable 
year-round. Noteworthy is 
the antique look. The 3/4 
lamb jackets in black, tan or 
brown feature zip-out 
shearling linings. Blue Duck 
is also making a foray into 
made-to-measure leather 
outerwear. 


The Collective also offered 
an unbeatable range of 
accessories for spring. OVA 
DA FEET HOSIERY shows 
an Italian line of socks ina 
fun range of patterns and 
interesting color mixes. 
Casual bucket hats and caps 
in bright cheery colors and 
prints come from WIGENS 
of SWEDEN. MORRIS & 
DEMONT LEATHERWORKS 
present a fantastic collection 
of leather accessories with a 
“vintage” classic lived-in 
look. This year old brand is 
sure to become a staple 
source for savvy retailers. 
Particularly chic are the 
messenger bags, “ Ambassa- 
dor” briefcase and “Diplo- 
mat” overnight, zip-top 
case. Interiors are suede and 
the hardware is nickel and 
antique brass. And defi- 
nitely look to MAKINS 
HATS LTD. for fun and 
funky styles for the 
trendsetter. Options include 
porkpies and fedoras in 
terracotta or bright green, as 
well as Starbrite sewn braid 
and two-tone Panama pork- 
pie hats with grosgrain or 
soutache trim. For the very 
bold male, Makins has dyed 
sea grass fedoras in lime, 
hot pink, turquoise, yellow 
and light orange! 


continued on page 8 





AH! THE ITALIAN SHOE 


The Venetian Fashion Group 


or some of the best 

Italian shoes and bags, 

one need look no fur- 
ther than the Venetian Fash- 
ion Group, the Maestri 
Calzaturieri del Brenta from 
the Veneto region, an Italian 
Consortium of high-end 
footwear manufacturers 
organized with the Italian 
Trade Commission in New 
York. 


Outstanding among the 
spring / fall 2005 collections 
showcased in the Venetian 
Fashion Group New York 
showroom — Rodo, Ballin, 
and Mima. 


RODO, available in the U.S. 
since 1958 and known for its 
metalwork, offers a selection 
of handbags and shoes for 
day and evening that is clas- 
sic elegance at its best. The 
colors for evening — pink, 


aqua and yellow— punctuate 
strappy heels with clutches to 


match. Several satin shoes 
stand out, embellished with 
butterfly ornaments, while a 
beautiful patent leather and 
Swarovski bone/ white 
evening bag with comple- 
mentary shoes offer an out- 


standing homage to art deco. 


The company also presented 
an exquisite line of textured 
leather handbags. Price 
points here range from 
$300.00 - $700.00. 





BALLIN presented their late 
winter, cruise and spring 
collection. For late winter, 
shearling boots in green, 
lavender and orange, as well 
as patchwork, were the main 
players. Both their boots and 
shoes were mainly round toed 
with matching shearling bags. 
In the spring line, the details 
— tassels, bows and buckles 
— really caught the eye. For 
comfort, there were great 
moccasins, sling backs and 
mules, typified by a modified 
mule with a boat feel to it. 
The color combinations here 
were unique — yellow and 
purple, yellow and blue, as 
well as green and fuchsia. 








RODO 


Due to their reputation for fine 
workmanship, the museum in 
Venice commissioned MIMA to 
do a restoration of shoes from 
the 17" century that was per- 
sonally done by Marcelo Doni, 
the founder of MIMA. It was 
not surprising then to see that 
this year’s exquisite cruise 
collection simulated archival 
period pieces, featuring peek-a- 
boo and round-toed shoes, 
often with button details. The 
collection consisted of woven 
suede as well as stretched 
leathers that were done using 
MIMA’s unique stretching 
technique. The stretching of the 
leather, including snakeskin 
such as python, produces a 
very soft and supple final 
result for which this company 
is known. 


continued on page 4 
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BINSIDER 


Pretty In Pink 


he Sak has just launched its new brand exten 

sion, Pink Label. Not only is the styling fash 

ion forward, the price points, while higher 
than The Saks’ signature handbag line (retailing fora 
suggested $59-$109), offer retailers a lot of wonderful 


looks at a great price. 


Features of note include exclusive shapes, fabrica- 
tions and linings, plus its own hang tag hardware 
and logo plaques. Sure to become a hot seller is Pink 
Label’s cotton canvas satchel from the Bali range. 
This winner (think Prada at a price), features a color- 
ful tropical print and leather trim. The latter comes in 
lush shades of julep, turquoise and strawberry, as 


well as black and white. 


Other groups include Erika, in woven straw with 
leather trim and gold stud hardware; Autograph, in 
signature jacquard with pebble leather trim; and 
Rainbow, knit bucket bags with rainbow colored, 


pieced leather strap. 


“AH! The Italian Shoe” 
continued from page 3 


SHOE 


FACTS 





* According to the U.S. 


Department of Com- 
merce, Italy ranks 
2™7 only to China for 
importing the most 
shoes to the U.S. 


The oldest existing 
footwear in the world 
is a sandal found in 
a cave in Missouri, 
USA, which was 
made 8,000 years 
ago. 


200 AD Roman em- 
peror Aurelius pro- 
claims that only he 
and his successors 
might wear red 
sandals. 
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“GOING UNDERCOVER” 
continued from page 1 


everywhere he looked. Fash- 
ion, he felt, has reached the 
point of being crass, leaving 
nothing to the imagination. 
His conclusion: “less (ex- 
posed) is more”. 


The impact of “getting 
dressed-up” had been erased 
by the club look (4 la Gucci or 
Versace) that was fast becom- 
ing women’s normal every- 
day look. With women dress- 
ing as if to go to a club rather 
than to the office, a shift was 
inevitable. Teens, known for 
taking their cue from the pop 
and movie stars they admire, 
have also done a 360° degree 
turn. According to a recent 
article in WWD, they have 
abandoned risqué chain stores 
such as Hot Topic and em- 
braced J. Crew’s conservative 
preppy look. Teens flipping 
through the pages of In 
Touch, People and Teen 
Vogue magazines can’t help 
but notice that J. Lo and 
Beyonce are now donning 
much more covered up outfits 
than before. Gone are 
yesterday’s navel baring, 
sprayed-on styles in favor of 
the ladylike clothes from 
Valentino, Prada and Marc 
Jacobs. 


This conservative shift in 
dress is good news for the 
innerwear market. Overall, 
there is more color, improved 
construction when it comes to 
bras (Calvin Klein), and some 
welcome alternatives to the 
ubiquitous thong. Camisoles 
are still important, but these 
satin and lace confections are 
now hidden under prim 
blouses and higher necklines. 
Designers are paying close 


¥y 
\ 


attention to specific segments 
of the buying public and 
focusing in on their particular 
niche far more than before. 
They’ve come to the realiza- 
tion that in these strained 
economic times they cannot 
be everything to everyone. 
The result is stronger more 
focused lines and more inter- 
esting product for the con- 
sumer. At Intima America 
(International Trade Show for 





CHANTAL THOMASS for VICTORIA’S SECRET 


the Intimate Apparel Indus- 
try) the focus was solidly on 
the specialty market. The 
product mix at retailers, such 
as Victoria’s Secret and Lord 
& Taylor, is far more focused 
than a year ago. The following 
are highlights of some of the 
top lingerie offerings coming 
to you soon. 


continued on page 6 
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“GOING UNDERCOVER” 
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FI SHOPS THE 
RETAIL FLOORS 


Victoria’s Secret 


The Victoria’s Secret premiere 
(top drawer) collection fea- 
tures eye-catching styles in 
aqua blue and hot pink, a 
welcome departure from 
black, pale pink and the usual 
flesh tones that previously 
dominated the floor. Leading 
styles are the boyshort, the 
tanga (an abbreviated 
boyshort) and the updated 
thong, a narrow ribbon G- 
string in pretty pastels. The 
prettiest were embellished 
with a delicate ruffle or two 
on the front. The company is 
also collaborating with lead- 
ing lingerie designer Chantal 
Thomass, whose designs 
(Chantal Thomass for 
Victoria’s Secret) can be found 
on the web at 
www.victoriassecret.com. So 
far, there are several pages of 
the black and pink lace styles 
that are signature Chantal 
Thomass. There’s a tuxedo 
bustier for $248 and an asym- 
metrical halter bra for $128. 


Lord & Taylor 


Here too the selling floors are 
changing. At first glance, the 
Lord & Taylor lingerie depart- 
ment has a very demure look 
to it, with many lounge pieces 
that could easily pass for 
street and/or exercise wear. 
Nautica has a cotton long- 
sleeved lounge set in mint 
green and sky blue retailing 
for about $50. The Choice 
Calvin Klein collection has 
cute $24 tube tops in stretch 
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cotton fuchsia and gray 
stripes with matching 
boyshorts. On a recent trip to 
Florida, we spotted several 
women wearing very similar 
styles in lieu of a traditional 
bathing suit. Also part of the 
Choice Calvin Klein line is a 
racier mesh tank and thong in 
a cotton candy pink for just 
under $50. In Calvin Klein’s 
main collection is a beauti- 
fully constructed underwire 
bra in microfiber, with a 
stylish notch in the center, 
retailing at $44. Color is key, 
even in the usually toned- 
down Calvin Klein Collection. 
The nude toned bra is also 
offered in a gorgeous rich 
violet and coral. At Natori 
there’s a prim and pretty 
short terry robe in fuchsia and 
in mint with contrasting 
whipstitching priced at a very 
reasonable $45. 


NEWS AT INITIMA AMERICA 


ROCKET WEAR as the press 
release says is, “not your 
Mother’s flannel night- 
gowns’. This nine year-old 
company features pretty, 
sensible loungewear as well 
as of-the-moment ballet slip- 
pérs for women and little 
girls. The slippers wholesale 
for $24 and are carried by fine 
specialty stores such as Soleil 
Toile in Westport, Connecti- 
cut. The president, Pamela J. 
Frishman, says that her line is 
a favorite with husbands — 
who “love my stuff, because 
it’s pretty and makes you 
laugh”. Her whimsical prints 
(no flower prints!) include a 
dramatic leopard print robe 
with cotton “lace” pink/ 
white/magenta trim. A favor- 
ite with buyers this season is 
a versatile pink and green 
striped camisole dress that a 


woman can wear all day as 
well as all night long if so 
inclined. Pamela reports that 
many of her customers traded 
in their frumpy gray sweats 
for Rocket Wear’s stylish 
cotton Capri or boxer sets 
after discovering that they 
were just as comfortable. 
After carefully inspecting the 
racks we agree that this line 
really does triple duty as 
loungewear, sleepwear and 
day wear. 


CHINA LANE debuted in the 
United States this summer. 
Shirley Cheung, the Chinese- 
born designer, has a very 
focused approach to breaking 
into the U.S. market. “I’m 
niche and I know I’m not 
ready for the mass market”, 
she says. Her press release 
expounds her philosophy to 
create a line that is “a synthe- 
sis between Western moder- 
nity and Chinese traditions”. 
We were drawn to her booth 
by the stunning long sleeve- 
less “qi pao” (dress) in a cool 
blue and forest green orchid 
print displayed on a manne- 
quin. Once inside, we fell in 
love with her jet black 
women’s, embroidered “kung 
fu” pants set wholesaling for 
$159. Her double-faced silk 
designs act as both lounge 
and going-out wear. Each 
outfit comes with its own 
matching evening bag, a nice 
touch. We almost missed the 
adorable children’s baby sets 
(exactly like Mom’s!) that 
retail for $59, just the thing 
for budding fashionistas! 


WICKING SLEEPWEAR is a 
company that is both health 
and politically conscious. 
Founder and President 
Kendr2 Novick designed the 


continued on page 7 
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line for women who experi- 
ence night sweats due to 
hormonal imbalances such as 
menopause and cancer treat- 
ments. It is realistically sized 
as well, ranging from extra 
small (sizes 2-4) to 3X (sizes 
26-28). What makes this line 
unique is that Kendra’s wick 
fabric is actually built into the 
cotton, not just sprayed-on. 
When the wick is only 
sprayed-on, its ability to keep 
you dry decreases and even- 
tually disappears after several 
washings. A popular item on 
the line list is “the Night 
Sweat Survival Kit”. It in- 
cludes a knee-length tank 
gown, white pillowcase and 
_an 8 fluid ounce bottle of 
Balance face, body, and pillow 
mist designed to help bring 
hormonal balance. Not only 
is this a company to keep an 
_eye on for their product poten- 
tial — they have also received 
Good Housekeeping’s Seal of 


Approval and contribute a 
percentage of their sales to 
the Gynecological Cancer 
Foundation. The collection is 
available at boutiques around 
the country, by phone 1 866 
674 0309 or at 
www.WickingSleepwear.com. 


NATURAL BRA was only one 
of several soft gel bra compa- 
nies showing their wares at the 
show, but it is probably the 
most well known one. Their 
ads have been on TV and first- 
time users have access to an 
informational video at 
www.NaturalBraVideo.com. 
Falsies have been around for 
ages, but we were impressed 
by how natural these looked 
on the model. The model 
confirmed the company’s 
claim that the cups warm to 
your body temperature. The 
company works with 3M and 
has designed a superior adhe- 
sive tape that reportedly has 
no skin reactions. The glue is 
gentle enough for chemo- 
therapy cancer patients as 


well as any woman who 
wishes to increase a cup size 
while wearing bare styles 
such as see-through and 
strapless dresses. The bra is 
available at Wal-Mart and 
Target for $19.99. 


XUE is a Colombian lingerie 
company showing for the first 
time in the United States. The 
young designer was on hand 
to model her designs and to 
answer questions. String 
thong designs were prevalent, 
as were the newly popular 
Brazilian tanga styles. The 
most notable was a beautiful 
flamenco inspired three-piece 
set — camisole, bra and 
double strap panty — in black 
and red lace. This line im- : 
pressed us with the beauty of 
the embroidery and attention 
to detail. As the sales rep said, 
“these are extremely feminine 
special occasion pieces.” The 
prices were eminently reason- 
able, the above-mentioned set 
wholesales for $14.40 US. 





SEPT. 26-29 NEW YORK 
/NOUVEAU COLLECTIVE 
(Women’s RTW/Accessories) 


| SEPT. 27-29 NEW YORK 
DESIGNERS & AGENTS NY 
(Women’s RTW/Accessories) 


SEPT. 27-29 NEW YORK 
THE TRAIN NEW YORK 
'(Women’s RTW/Accessories) 


| 


| 


SEPT. 28-30 NEW YORK 
FASHION COTERIE 
(Women’s RTW/Accessories) 


SEPT. 28-30 NEW YORK 
SOLE COMMERCE 
(Women’s Shoes/Accessories) 


Sept. 30-Oct. 3 MILAN 
SALON WHITE (Textiles) 


Oct. 1-2 NEW YORK 
MANHATTAN VINTAGE 
CLOTHING SHOW 


Oct. 2-5 CHICAGO 
NATIONAL BRIDAL MARKET 


Oct. 4-12 PARIS 
WOMEN’S RTW COLLEC- 
TIONS 


Oct. 5-7 NEW YORK 
INT’L FASHION FABRIC 
EXHIBITION (IFFE) 


continued on page 8 
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Oct. 7-10 PARIS 
TRANOI (RTW/Accessories) 


Oct. 8-11 NEW YORK 
EXTRACTS 

(Personal Care Products) 
Oct. 8-11 NEWYORK 
NY HOME TEXTILES 
Oct. 8-11 NEWYORK 
SURTEX 


(Art & Design for Home) 


Oct. 8-11 PARIS 
PARIS SUR MODE 
(Designer Womenswear) 


Oct. 9-13 NEW YORK 
BRIDAL MARKET 


Oct. 14-18 ATLANTA 
SPRING MARKET 
(Women’s/Children’s) 


Oct. 16-19 CHICAGO 
SPRING MARKET 
(Women’s/Children’s) 


Oct. 17-19 NEW YORK 
THE CHILDREN’S CLUB 


Oct. 18-21 MIAMI 
FLORIDA FASHION FOCUS 
(Women’s/Children’s) 


Oct. 19-20 NEW YORK 
KOREAN PREVIEW 


Oct. 20-22 TOKYO 
DESIGNERS & AGENTS 
(Men’s/Women’s RTW) 


OCT. 21-22 PUERTO RICO 
PUERTO RICO FASHION 
TRENDS 

(Men’s/Women’s RTW Shows) 


Oct. 21-25 DALLAS 
SPRING MARKET 
(Women’s/Children’s) 


Oct. 25-NOV. 6 TOKYO 
SPRING RTW COLLECTIONS 


Oct. 26-29 LOS ANGELES 
7" ON SIXTH/MERCEDES 
BENZ SHOWINGS 


OCT. 29-NOV. 1 LOSANGELES 
DESIGNERS & AGENTS 
(Women's RTW/Accessories) 


OCT. 29-NOV. 2. LOSANGELES 
SPRING MARKET 
(Women’s/Children’s) 
















In New York in September 





American + International 
Designers at the Waldorf 
9/26-29 


Atelier Designer 
Collections 
9/27-29 


Designers at the Essex 
House 9/27-30 


Pacific Designer 
Collections 
9/27-29 


“THE MALE PEACOCK” 
continued from page 2 


While not shown at the 
Collective, STEWART/STAND 
is an exciting accessory 
resource worth noting. The 
Brooklyn-based firm offers 
FLATLINKS, a line of origi- 
nal, patented cufflinks that 
feature a contemporary take 
on a classic accessory. The 12 
styles come in polished 
silver and incorporate vari- 
ous colored enamels, fin- 
ishes and stones. The 
cufflinks feature a modern 
industrial look with its flat 
folding and reversible de- 
sign and come in a hand- 
some wood and leather 
presentation case. 
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